Emcure sets sights on pan-Indian
obesity market with Poviztra
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Emcure Pharmaceuticals on
Monday said it saw Poviztra, its
newly launched semaglutide
brand, asa “long-term” opportun-
ity in India’s fast-evolving obesity

and cardiometabolic therapy
market, even as price competition
in the glucagon-like peptide-1
(GLP-1) segment intensified.

This comes days after Novo
Nordisk cut prices of its imported
weight-loss drug Wegovy, narrow-
ing the gap with locally marketed
alternatives ahead of the expiry of
the semaglutide patent next year.

Poviztra, which Emcure
exclusively distributes and com-
mercialisesin Indiain partnership
with Novo Nordisk, is priced at
¥8,790 per month as a starter dose
(once a week for four weeks). This
is about 19 per cent lower than
Wegovy’s 0.25 mg price 0f 10,850,
accordingto the company.

Emcuresaid the pricingstrategy
reflected its intent to expand its
reach across India rather than
pursueanarrow, metro-centricplay.

“Our goal istotake this product
toall parts of India, keeping affor-
dability and accessibility in
mind,” said Satish Mehta, chief

executive officer and managing
director, stressing that Poviztra

was the innovator molecule, nota
biosimilar or generic, backed
by more than a decade of
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global clinical and real-world evi-
dence.The company views obesity
treatment as a structural, long-
term opportunity.

“This is not access play just on
volumes. Obesity is a big problem
and agrowingone. Estimates sug-
gest this could become a billion-
dollar market in India by 2030,”
Mehta added.

Emcure described its arrange-
ment with Novo Nor-
disk as a long-term

partnership.
There are no
immediate plans

for local manu-
facturing or fill-
finish (whendrug
products are put

into a con-
tainer) in

India, with the current focus
on building the brand and expan-
ding reach. Onsupply constraints,
the company said Novo Nordisk
had taken steps globally to
address capacity.

“India is an important
market for Novo in metabolic

and obesity care. Capacity plan-
ning has been reckoned on in
the launch strategy,” said Vikas
Thapar, president, Emcure
Pharmaceuticals, declining to
share details on imports.

With Eli Lilly’s Mounjaro
gaining traction and Novo’s own
Wegovy and Ozempic present in
the market, Emcure said its dif-
ferentiation lay in distribution
depth and therapeutic reach,
rather than just price. The firm
plans to deploy over 1,000 per-
sons for Poviztra from its 5,000-
plus domestic sales force, with a
focus on cardiology, women’s
health and internal medicine,
alongside endocrinology.



